
 

This “special report” focuses on 

retirement income planning as members 

indicated earlier in 2010 that retirement 

income distribution planning was their 

number 1 area of interest within the area 

of retirement planning.  

 Get a snapshot view of how your practice 

compares to other practices, or future 

trends for you to plan for now, with this 

type of information.  

 

 

When relevant, we report on measures of 

success so you know how your client 

success levels compare to average for 

clients receiving professional advice. In 

addition, these findings can be shared 

with clients or prospective clients to 

highlight the tangible benefits of financial 

planning.  

Our introductory article frequently 

highlights findings from recent research. 

The remainder of the special report 

typically focuses on strategies or expert 

insights designed to help you take your 

practice to the next level.  

We conduct significance tests on findings so you 

can be sure we aren’t simply reporting data 

anomalies. We then provide interpretations that 

are grounded in the data. In this case the data is 

comprised of two parts: 1) planners who do not 

use/recommend any products to their clients for 

retirement income planning purposes and 2) of 

those planners, what percent of their clients had 

to adjust their lifestyle due to economic 

conditions compared to the average percent of 

planner clients. The percents are: For those 

planners who do not make any 

recommendations, 46.25% (mean) of their 

clients in or near retirement had to significantly 

adjust their lifestyle compared to 19.55% (mean) 

of all planners’ clients.  



 

 When relevant, we make recommendations 

on metrics planners can examine to see if 

something merits further investigation. In 

this case we suggest that planners examine 

their client implementation rates if they don’t 

recommend or use any retirement income 

products.  

Options that are not as frequently 

chosen are pulled out of the main table 

and included below so you can see the 

most applicable items at a glance. 

 We explore categories as well as specific 

types of products so you can see more 

clearly how your product mix compares 

to your peers. 

 



 

 When our research identifies a change 

or issue that it cannot effectively 

address, we bring in experts to provide 

insights based on their experience and 

knowledge.  

 Industry statistics like these can be 

used to help shape your business plan 

or strategy. They can also be used to 

benchmark your practice against the 

average practice to see where you have 

growth opportunities or areas where 

you are already experiencing above-

average success.  


